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CETYS

UNIVERSIDAD




Academic Program:  Undergraduate degree in Administration of Services

Course Program

	Course Name:

Financial Accounting I
	Course ID:

CB400


	Location in the curricular map: first semester


	Course characteristics:

The course deals with fundamentals to know how to use financial information of economic entities, analyzing all accounting aspects, its legal bases and all relative to the accounting process and record systems, supported by the computer, a valuable tool in information process, and conclude by making formal Statement Accounts that show correctly the financial position, as well as the operation’s results. 



	General Learning Objectives:

At the end of this course, the student is expected to:

Know and learn the basic aspects of accounting, its terminology, as well as the generally accepted accounting principles. 

Apply knowledge to the record systems, merchandise control systems, the process of making formal Statement Accounts, like a Balance Sheet and Income Statement. 

Build accounting skills that can be applied to a practical problem, from operations records, entries, general ledger, settlings, closings, and the presentation of financial statements.




	Thematic Content:

1.  Introduction, set up and General Concepts 

1.1. Course Introduction Set Up and accounting background 

1.2. Basic Meanings 

1.3. Objectives

1.4. Application environment

1.5. Types of Accounting

1.6.  Legal bases of accounting
2. Generally Accepted Accounting Principles
2.1. Meaning

2.2. Basic structure of financial accounting

2.3. Analysis of accounting principles

2.4. The accounting theory

2.5. Applications 

3. Financial Structure 

3.1. Study of assets 

3.2. Study of liabilities

3.3. Study of capital
3.4. Applications

4. Financial Statements 

4.1. Concept and characteristics
4.2. Balance Sheet

4.3. Income Statement

4.4. Other financial statements

4.5. Applications

5. General Study of Accounts

5.1. Concept

5.2. Parts

5.3. Movements and balances

5.4. Applications

6. Merchandise Sale and Purchase Operation Records

6.1. Analytical process

6.2. Perpetual inventory process

6.3. Inventory valuation method

6.4. Applications

7. Worksheet

7.1. Use of columns 

7.2. Entries settlement

7.3. Making Financial Statements

7.4. Note to Financial Statements

7.5 Applications
	Hours

6

6

10

10

10

10

12


	Learning activities: The learning experience in this course will be individual and in groups; some directed by the instructor and others will be carried out individually by the students outside the classroom. Those carried out by the students will be held in the following way:

1. Collaborative work inside the classroom to analyze and debate over the contents directed by the instructor. 

2. Case methods to apply and evaluate the scope and limitations of the course contents. 

3. Cooperative work outside the classroom to analyze cases and problem solution. 

4. Learning based on structured and non-structured problems so the students learn to formulate problems and apply the course contents by generating solutions, working individually as well as in teams, starting from brainstorming. 

5. Contents presentation by the instructor, avoiding at all costs its becoming a custom throughout the course. 

6. Learning based on application projects in teams, so the students apply their knowledge in projects of their own interest.


	Assessment criteria and procedures:

Students’ performance throughout the course will be based on the following criteria:

(1) The manifested willingness and cooperation with concrete actions to achieve the learning objectives of each unit of the course’s general objective. 

(2) The manifested commitment, honesty, seriousness, responsibility, quality, participation and creativity when executing all learning activities developed throughout the course. 

(3) The manifested ability and dexterity to solve specific problems throughout the course. 

Considering the criteria mentioned above, the following assessment form is proposed: 

Form

Instrument

Percentage

Interrogation and problem solving 

Individual and group assignments, in the form of questionnaires, essays, summaries, structured problems to solve bibliographical or internet research. 

35%

Problem solving

Individual objective tests: partial and final exam. 

45%

Product request

Application, documental or field research project and individual or group report of the project.

20%

TOTAL

100%




Bibliography

	
	Type
	Title
	Author
	Publisher
	Year

	1
	Text
	Financial Accounting 
	Gerardo Guajardo Cantú
	McGraw – Hill
	2003

	2
	Reference
	Generally Accepted Accounting Principles
	Mexican Institute of Public Accountants 
	MIPA
	2003

	3
	Reference
	Accounting Principles
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	McGraw Hill
	2001



	Course Name:

Administration 
	Course ID:

AD400


	Location in the curricular map: First semester.


	Course characteristics:

Study of organizations, their administration and evolution, social responsibility, and ethics of the businesses and businesspeople.  Understanding the different functions of any organization –production, human resources, marketing, accounting and finances- as well as the different phases in the administration process –planning, organization, integration, management and control, to facilitate the optimization of material, human, physical and financial resources concerning the administration.  



	General learning objectives:

At the end of this course the student is expected to:

Know and learn the phases in the administration process and the functional areas of the company through drills and cases. 
Design organization and policies handbooks, organigrams, selection and personal integration systems, motivational plan, algorithms for numerical problem solution and character management.  
Build a Business Plan for a Project or company. 


	Thematic Content:

1.  Company and administration
1.1. Concept, evolution. Manager and organizations. The role of the Manager
1.2. The external environment
1.3. Social and ethical responsibility
1.4. Administrative thought development
1.5. Decision-making
1.6. Application cases
2. Planning:
2.1. Planning fundamentals
2.2. Planning and strategic administration
2.3. International administration
2.4. Planning tools and techniques
2.5. Application cases
3.  Personnel organization and integration:
3.1. Organization structure
3.2  Human resources administration
3.3. Change and innovation administration 

3.4. Reacting organization 

3.5. Managing the diverse work force
3.6. Application cases
4. Management:
4.1. Behavioral fundamentals
4.2. Informal organization, groups and teamwork

 4.3. Motivation
4.4. Communication

4.5. Leadership
4.6. Application cases
5.  Control:
5.1. Control fundamentals
5.2. Operations administration 

5.3. Control tools and techniques
5.4. Management Control
5.5. Technology and innovation administration
5.6. Future world class
5.7. Application cases
6. Functional areas in the company: 
6.1. The role of accounting
6.2. The role of financing
6.3. The role of production 

6.4The role of marketing
6.5. The role of human resources
6.7. Application cases
	Hours:
6

12

14

12

10

10




	Learning activities: The learning experience in this course will be individual and in groups; some directed by the instructor and others will be carried out individually by the students outside the classroom. Those carried out by the students will be held in the following way:

1. Collaborative work inside the classroom to analyze and debate over the contents directed by the instructor. 

2. Case methods to apply and evaluate the scope and limitations of the course contents. 

3. Cooperative work outside the classroom to analyze cases and problem solution. 

4. Learning based on structured and non-structured problems so the students learn to formulate problems and apply the course contents by generating solutions, working individually as well as in teams, starting from brainstorming. 

5. Contents presentation by the instructor, avoiding at all costs its becoming a custom throughout the course. 

6. Learning based on application projects in teams, so the students apply their knowledge in projects of their own interest.


	Assessment criteria and procedures:

Students’ performance throughout the course will be based on the following criteria:

(4) The availability and cooperation manifested in concrete actions to achieve the learning objectives in each unit and the course’s general objectives. 

(5) The commitment, honesty, seriousness, responsibility, quality, participation and creativity manifested when executing all learning activities developed throughout the course. 

(6) The ability and dexterity manifested to solve specific problems throughout the course. 

Considering the criteria beformentioned, an assessment form is proposed: 

Form

Instrument

Percentage

Problem questioning and solution 

Individual and team tasks, such as questionnaires, essays, summaries, structured problems to solve and bibliographic or internet research. 

35%

Problem solving

Individual objective tests: part exams and one final exam. 

45%

Product request

Application, documental or field research project and a team report of the project.

20%

TOTAL

100%




Bibliography

	
	Type
	Title
	Author
	Publisher
	Year
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	Text
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	Course Name:

Advanced Communication in Spanish
	Course ID:

CS400


	Location in the curricular map: First semester.


	Course characteristics:

As a workshop, this course deals with the practice of the process that implies planning different writings, discourses and oral presentations before different listeners in order to inform, motivate and convince. 



	General learning objectives:

At the end of this course the student is expected to:

Know and apply their abilities regarding planning, the correct and ideal structure and writing of documents to communicate in public for specific purposes.
Write information of different, trustworthy sources that support an oral presentation before a specific public. 
Oral and body language for informative, motivational and persuasive discourses. 
Design oral presentations that reflect the contents of the course. 

Build  an individual public presentation using verbal and visual support. 
Develop an analysis scheme from cases, exercises, videos and other dynamic techniques that will allow students to improve their communication abilities.  



	Thematic Content:

1. Introduction, set up and general concepts 
1.1. The human communication process 

1.2. Nature and purpose of the course
1.3. The importance of the course for college students 

1.4. Application video
2. Discourse creative planning
2.1. Purpose specification.

2.2. Theme selection
2.3. Discourse planning and writing
2.4. The role of the introduction and conclusion in a discourse 
2.5. Application video
3. Discourse elaboration according to different purposes 

3.1. Information discourse
3.2. Motivation discourse
3.3. Convincing discourse
3.4. Application video
4. Communicator and discourse support 

4.1. Verbal support 

4.2. Visual support
4.3. Visual communication
4.4. Application video
5. Characteristics of a good communicator
5.1. Credibility
5.2. Honesty
5.3. Know how to listen
5.4. Improvisation
5.5. Persuation ethics
5.6. Cases of application
	Hours
10

14

14

14

12




	Learning activities: The learning experience in this course will be individual and in groups; some directed by the instructor and others will be carried out individually by the students outside the classroom. Those carried out by the students will be held in the following way:

1. Collaborative work inside the classroom to analyze and debate over the contents directed by the instructor. 

2. Case methods to apply and evaluate the scope and limitations of the course contents. 

3. Cooperative work outside the classroom to analyze cases and problem solution. 

4. Learning based on structured and non-structured problems so the students learn to formulate problems and apply the course contents by generating solutions, working individually as well as in teams, starting from brainstorming. 

5. Contents presentation by the instructor, avoiding at all costs its becoming a custom throughout the course. 

6. Learning based on application projects in teams, so the students apply their knowledge in projects of their own interest.



	Assessment criteria and procedures:

Students’ performance throughout the course will be based on the following criteria:

(7) The availability and cooperation manifested in concrete actions to achieve the learning objectives in each unit and the course’s general objectives. 

(8) The commitment, honesty, seriousness, responsibility, quality, participation and creativity manifested when executing all learning activities developed throughout the course. 

(9) The ability and dexterity manifested to solve specific problems throughout the course. 

Considering the criteria beformentioned, an assessment form is proposed: 

Form

Instrument

Percentage

Problem questioning and solution 

Individual and team tasks, such as questionnaires, essays, summaries, structured problems to solve and bibliographic or internet research. 

35%

Problem solving

Individual objective tests: part exams and one final exam. 

45%

Product request

Application, documental or field research project and a team report of the project.

20%

TOTAL

100%
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	Course Name:

Globalization and Economical Development
	Course ID:

EC400


	Location in the curricular map: First semester


	Course characteristics:

In this course students will be introduced to Globalization, in its theoretical fundamentals, as well as in its essential conditions such as: economical growth, free international trade, short term capital movement, direct foreign investment, migration phenomena, communication technology development and its cultural effect, among others. 
The student will judge the advantages and disadvantages of globalization and its diverse forms. As part of the learning activities, students will carry on application projects through field research, application of knowledge, problem identification, methodology development, creativity and problem solving. The topics to consider are the following:
· The importance of international capital flux for development (riches and severe crisis) 

· Commercial liberalization (beneficial o crisis provoker?)
· Does globalization reduce real wages or does it provoke job loss?

· How to record international activities of merchandise, services and capital?  
· Changes in technology are reflected in globalization.

· The capability of national economies to generate competitive advantages. 



	General learning objectives:

At the end of this course the student will be able to:

Know:

What is globalization?  What is the role of comercial liberalization currently? What is sustainable development? How does technology development affect communication and what is its cultural effect? What is international free trade, and direct foreign investment? When do migration phenomena occur?
Understand:

What are the advantages and disadvantages of globalization? What are the key economic variables? How can a country reach a sustainable development? What is the role of cultural differences?
Apply your knowledge on globalization and sustainable development in the analysis of cases, discussions on economical politics and course project application. 
Develop the students’ capacity to work in teams in a responsible and organized way. 


	Thematic Content:

1. Globalization.

1.1. Globalization before the 20th century.

1.2. Globalization during the 20th century.

1.3Globalization in the 20th century.
1.4. Defining globalization.

1.5. Real and virtual globalization.

2. Who regulates Globalization?

2.1. Regulating institutions in Free Trade 

2.2. The International Financial Fund system (FMI).

2.3. The gold standard system.

2.4. Foreign currencies.

2.5. The payment balance.

2.6. International investment (financial rules).

2.7. International business barriers.

2.8. Paretian activities.

3.  Economical growth and development.

3.1. Production possiblities.

3.2. Classical theories of growth.

3.3. Modern theories of growth.

3.4. The Harrod-Domar model.

3.5. The Solow model.

3.6. The limits of growth.

3.7. Concepts of economical convergence.

3.8. The dependence theory.

4.  Globalization and poverty.

4.1. Globalization and knowledge.

4.2. University and globalization.

4.3. The world of poverty.

4.4. The underdevelopment visciuos circle. 
 5. Cultural globalization.

5.1. Culture and development
5.2. Tourist globalization
5.3. Globalization and its effects in migration activities. 

5.4. Demography and development.
5.5. The effects on globalization on the role of women and children’s rights in traditional societies. 

5.5 The role of the U.S in globalization. 
6. Globalization: Growth and development (cases of study).

6.1 Savings, productivity and structured growth. 
Case of Study: Singapore 
6.2. Gradual transition from a planned economy. 
Case of Study: China
6.3. Import substitution.

Case of Study: India
6.4 Chile’s economical miracle and its politic dependance in transnational companies. 

Case of Study: Chile
6.5 A new American century? Iraq and the hidden war between the dollar and the euro. 
Case of Study.
6.4. About the origin, use and content of “sustainable”. 

Case of Study.
6.5 Social movements in the globalization era.
Case of Study.
6.6 Globalization, empire or imperialism? A contemporary debate. 

Case of Study. 
6.7 “The Argentinean political crisis in a globalized context and one of its consequences: urban poverty” 
Case of Study.
6.8 “Political economy of globalization politics” 

Case of Study.

	Hours

10

11
10
10
10
13


	Learning activities: The learning experience in this course will be individual and in groups; some directed by the instructor and others will be carried out individually by the students outside the classroom. Those carried out by the students will be held in the following way:

1. Collaborative work inside the classroom to analyze and debate over the contents directed by the instructor. 

2. Case methods to apply and evaluate the scope and limitations of the course contents. 

3. Cooperative work outside the classroom to analyze cases and problem solution. 

4. Learning based on structured and non-structured problems so the students learn to formulate problems and apply the course contents by generating solutions, working individually as well as in teams, starting from brainstorming. 

5. Contents presentation by the instructor, avoiding at all costs its becoming a custom throughout the course. 

6. Learning based on application projects in teams, so the students apply their knowledge in projects of their own interest.



	Assessment criteria and procedures:

Students’ performance throughout the course will be based on the following criteria:

(7) The availability and cooperation manifested in concrete actions to achieve the learning objectives in each unit and the course’s general objectives. 

(8) The commitment, honesty, seriousness, responsibility, quality, participation and creativity manifested when executing all learning activities developed throughout the course. 

(9) The ability and dexterity manifested to solve specific problems throughout the course. 

Considering the criteria beformentioned, an assessment form is proposed: 

Form

Instrument

Percentage

Problem questioning and solution 

Individual and team tasks, such as questionnaires, essays, summaries, structured problems to solve and bibliographic or internet research. 

35%

Problem solving

Individual objective tests: part exams and one final exam. 

45%

Product request

Application, documental or field research project and a team report of the project.

20%

TOTAL

100%
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	Course Name:

Private Law
	Course ID:

DE400


	Location in the curricular map: First semester


	Course characteristics:

A basic course that studies law, its importance and regulations, the sources that deal with the most important events in human life and the legal norms of businesses and social enterprises. 


	
	

	Thematic Content:

1. Introduction, set up. 
1.1. Course set up

1.2. Introduction to law

1.3. Law sources 

1.4. The constitutional organization, the Mexican state. 
1.5. Administrative law generals

1.5. Cases of applications

2. Normative aspects of human life events

2.1. Personal Law  

2.2. Family Law generals

2.3. Real estate and real rights  

2.4. Civil contracts

2.5. Cases of applications

3. Mercantile Law I

3.1. Background and concepts. Mercantile Law sources. 

3.2 Clasification and concept of comercial acts. 

3.3. Businesspeople, individuals and corporations 

3.4. Dependent and independent  businesses 

3.5. Cases of applications

4. Mercantile Law II 

4.1. Mercantile negotiations. Mercantile obligations. 

4.2. Mercantile contracts. Diverse mercantile contracts.

4.3. Mercantile societies. Concept, constitution types.

4.4. Negotiable instruments, bearer form, nominative, bills of exchange, promissory notes, checks. 
4.5. Mercantile obligations, emissions, requirements. 

4.5. Cases of applications

5. Insdustrial property law

5.1. Patents and their procedure. 

5.2. Nullity and expiration of patents and registers.
5.3. Marks, collective and trademarks.

5.4 Nullity, expiration and cancellation of registers.

	Hours

12

12

12

16

12


	Learning activities: The learning experience in this course will be individual and in groups; some directed by the instructor and others will be carried out individually by the students outside the classroom. Those carried out by the students will be held in the following way:

1. Collaborative work inside the classroom to analyze and debate over the contents directed by the instructor. 

2. Case methods to apply and evaluate the scope and limitations of the course contents. 

3. Cooperative work outside the classroom to analyze cases and problem solution. 

4. Learning based on structured and non-structured problems so the students learn to formulate problems and apply the course contents by generating solutions, working individually as well as in teams, starting from brainstorming. 

5. Contents presentation by the instructor, avoiding at all costs its becoming a custom throughout the course. 

6. Learning based on application projects in teams, so the students apply their knowledge in projects of their own interest.


	Assessment criteria and procedures:

Students’ performance throughout the course will be based on the following criteria:

(10) The availability and cooperation manifested in concrete actions to achieve the learning objectives in each unit and the course’s general objectives. 

(11) The commitment, honesty, seriousness, responsibility, quality, participation and creativity manifested when executing all learning activities developed throughout the course. 

(12) The ability and dexterity manifested to solve specific problems throughout the course. 

Considering the criteria beformentioned, an assessment form is proposed: 

Form

Instrument

Percentage

Problem questioning and solution 

Individual and team tasks, such as questionnaires, essays, summaries, structured problems to solve and bibliographic or internet research. 

35%

Problem solving

Individual objective tests: part exams and one final exam. 

45%

Product request

Application, documental or field research project and a team report of the project.

20%

TOTAL

100%
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	Course Name:

Financial Accounting II
	Course ID:

CB401


	Location in the curricular map: Second semester.


	Course characteristics:

Application of specific rules in the operations register corresponding to the titles of the assets, liablilities and capital, among other essentials, for a more appropriate presentation of the financial situation and results. 



	General learning objectives:

At the end of this course the student will be able to:

Know and apply the generally accepted accounting principles, such as the particular valuation rules of the current and non-current assets, liabilities and capital.
 Design register systems for term sales operations, foreign currency management and financial lease.  
Build  accounting systems to solve specific problems. 



	Thematic Content:

1. Valuation and presentation of assets 
1.1. Concepts of valuation.

1.2. Register, Valuation, presentation of cash and temporary investments.  

1.3. Register, valuation, and presentation of accounts receivable and documents.  
1.4. Register, valuation and presentation of inventory. 
1.5. Register, valuation and presentation of real estate, plant, and equipment. 
1.6. Register, valuation and presentation of intangible assets. 

1.7. Exercises and cases of application.  

2. Valuation and presentation of Capital and Liabilities. 
2.1. Register, valuation and presentation of accounts receivable. 
2.2. Register, valuation and presentation of long term accounts receivable. 
2.3. Register, valuation and presentation of owner’s equity. 

2.4. Exercises and cases of application. 
3. Special items.

3.1. Register and presentation of balance sheets. 
3.2 Accounting study of term sales operations. 
3.3. Accounting study of operations through financial lease. 
3.4. Accounting treatment of operations in foreign currency. 
3.5. Exercises and cases of application.

	Hours

25

25

14




	Learning activities: The learning experience in this course will be individual and in groups; some directed by the instructor and others will be carried out individually by the students outside the classroom. Those carried out by the students will be held in the following way:

1. Collaborative work inside the classroom to analyze and debate over the contents directed by the instructor. 

2. Case methods to apply and evaluate the scope and limitations of the course contents. 

3. Cooperative work outside the classroom to analyze cases and problem solution. 

4. Learning based on structured and non-structured problems so the students learn to formulate problems and apply the course contents by generating solutions, working individually as well as in teams, starting from brainstorming. 

5. Contents presentation by the instructor, avoiding at all costs its becoming a custom throughout the course. 

6. Learning based on application projects in teams, so the students apply their knowledge in projects of their own interest.



	Assessment criteria and procedures:

Students’ performance throughout the course will be based on the following criteria:

(7) The availability and cooperation manifested in concrete actions to achieve the learning objectives in each unit and the course’s general objectives. 

(8) The commitment, honesty, seriousness, responsibility, quality, participation and creativity manifested when executing all learning activities developed throughout the course. 

(9) The ability and dexterity manifested to solve specific problems throughout the course. 

Considering the criteria beformentioned, an assessment form is proposed: 

Form

Instrument

Percentage

Problem questioning and solution 

Individual and team tasks, such as questionnaires, essays, summaries, structured problems to solve and bibliographic or internet research. 

35%

Problem solving

Individual objective tests: part exams and one final exam. 

45%

Product request

Application, documental or field research project and a team report of the project.

20%

TOTAL

100%
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	Course Name:

Mathematics
	Course ID:

MA400


	Location in the curricular map: Second semester


	Course characteristics:

This course is offered to students that enroll in Business Administration or Engineering in order to provide them basic mathematics that will allow them to take subsequent math courses.
The course deals with logical mathematics, math functions and algebra in a practical way. Regardless of the chosen major, engineering, as well as business administration students, must have the ability of analyzing, modeling, calculating and representing datum and figures of the studied systems.

	General learning objectives:

At the end of this course the student is expected to:

Know and understand:

The following logical mathematic concepts: proposition, logic true and false tables, syllogisms, and inference law. 
The following concepts of mathematic functions: function, domain and range of a function and how mathematical functions are classified. 
The following algebra concepts: equation, inequality, matrix, matrix determiner, the Gauss-Jordan method and co-factors method. 
Know:

How to apply logical mathematics to analyze, synthesize and evaluate the logical consistency of writings and oral expressions. 
Sketch the behavior of a mathematical function and model the behavior of real phenomena through functions. 
Solve linear equation systems through alegebra and matrix methods. Formulate and solve problems with linear equation systems. 
Develop their capacity to work in teams in an organized and responsible way. 



	Thematic Content:

1. Logical mathematics.

1.1. Introduction and course set up.

1.2. Propositional logics.

1.3. Language expressions.

1.4. Logical connectives and logic true and false tables. 

1.5. Formulas and logic true and false tables.

1.6. Equivalencies, tautology and fallacy.

1.7. Inferential logics.

1.8. Implication logics.

1.9. Inference law.

1.10. Consistency of premises. 
1.11. Direct and indirect proof. 
1.12. Syllogism analysis. 
2. Mathematical functions.

2.1. Basic concepts: function, domain and range of a function. 

2.2. Types of mathematic functions.

2.3. Linear functions.

2.4. Polynomial functions.

2.5. Rational functions.

2.6. Potency functions.

2.7. Functions defined in sections. 
2.8. Logarithmic functions.
2.9. Exponential functions. 

2.10. Trigonometric functions.

2.11. Applications of mathematical functions.

3. Linear equation systems and matrix algebra. 

3.1. Equation and equation systems. 

3.2 Linear equation systems with 2 variables. 
3.3. Inequality systems.
3.4. Linear equation systems with more than 2 variables. 

3.5. Matrix and matrix algebra.

3.6. Inverse of a matrix.

3.7. Determiners and properties of determiners. 

3.8. Applications of equation systems and inequality. 

	Hours
20

20
24




	Learning activities: The learning experience in this course will be individual and in groups; some directed by the instructor and others will be carried out individually by the students outside the classroom. Those carried out by the students will be held in the following way:

1. Collaborative work inside the classroom to analyze and debate over the contents directed by the instructor. 

2. Case methods to apply and evaluate the scope and limitations of the course contents. 

3. Cooperative work outside the classroom to analyze cases and problem solution. 

4. Learning based on structured and non-structured problems so the students learn to formulate problems and apply the course contents by generating solutions, working individually as well as in teams, starting from brainstorming. 

5. Contents presentation by the instructor, avoiding at all costs its becoming a custom throughout the course. 

6. Learning based on application projects in teams, so the students apply their knowledge in projects of their own interest.



	Assessment criteria and procedures:

Students’ performance throughout the course will be based on the following criteria:

(7) The availability and cooperation manifested in concrete actions to achieve the learning objectives in each unit and the course’s general objectives. 

(8) The commitment, honesty, seriousness, responsibility, quality, participation and creativity manifested when executing all learning activities developed throughout the course. 

(9) The ability and dexterity manifested to solve specific problems throughout the course. 

Considering the criteria beformentioned, an assessment form is proposed: 

Form

Instrument

Percentage

Problem questioning and solution 

Individual and team tasks, such as questionnaires, essays, summaries, structured problems to solve and bibliographic or internet research. 

35%

Problem solving

Individual objective tests: part exams and one final exam. 

45%

Product request

Application, documental or field research project and a team report of the project.

20%

TOTAL

100%
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Course Program
	Course Name:

Economy
	Course ID:

EC401


	Location in the curricular map: Second semester.


	Course characteristics:

In this course, students will obtain basic knowledge in microeconomy and macroeconomy. During the first half of the course, students will go over theoretical fundamentals such as supply, demand, equilibrium prices, elasticity, producer behavior, consumer behavior, production and costs, the supply and demand fundamentals and the way they interact to balance the competitive market, the analysis of price and production policies in different market structures. 
During the second half of the course students will acquire historical and current knowledge on Mexico and the rest of the world. 
Students will be able to understand the importance of the country’s production and the importance it has upon employment, wages and consumer’s purchases; apply basic techniques in economic politics; acquire knowledge in income flux, national accounts that determine national income, economical growth and economy’s cycles, economic activities, consumption and investment, multiplying model, bank, currency, monetary policies and international finances. 
This course is delivered to students in Public Accounting, Business Administration, Marketing Administration and International Business. 


	



	Thematic Content:

1. Introduction to economy.

1.1. Course set up.

1.2. Introduction to economy.

1.3. How to read graphs.

1.4. Models and economical theories.

1.5. Concepts and basic techniques.

1.6. Supply and demand in the market.

1.7. Cases and exercises of application.
2. Supply, demand and the product market.

2.1. Elasticities and mark to market.
2.2. Consumers behavior and market supply
2.3. Organization and company behavior.

2.4. Costs and production.

2.5. Supply in a competitive industry.  

2.7. Cases and exercises of application
3. Market imperfections and state intervention. 
3.1. Imperfect competition: monopoly 

3.2. Oligopoly and monopolistic competition

3.3. Economical activity regulation 

3.4. The state and the problem of monopoly.

3.5. Cases and exercises of application.

4. The aggregate demand and its factors.
4.1. Introduction to macroeconomy and the model of aggregate supply and demand. 
4.2. Basic macroeconomic pointers.

4.3. Determination of the national rent.

4.4. The central bank and the currency system. 
4.5. Budgets, fiscal policies, and aggregate demands. 
4.6. Money and economy. 

4.6. Cases and exercises of application.
5. Aggregate supply and economical growth.

5.1. Aggregate supply and the level of prices.
5.2. Supply and demand dislocation: the economic cycle. 
5.3. Unemployment.

5.4. The inflation problem
5.5. Money, deficit and inflation
5.6. Economical growth
5.7. Cases and exercises of application
	Hours
12

12

14

13

13



	

	Assessment criteria and procedures:

Students’ performance throughout the course will be based on the following criteria:

(7) The availability and cooperation manifested in concrete actions to achieve the learning objectives in each unit and the course’s general objectives. 

(8) The commitment, honesty, seriousness, responsibility, quality, participation and creativity manifested when executing all learning activities developed throughout the course. 

(9) The ability and dexterity manifested to solve specific problems throughout the course. 

Considering the criteria beformentioned, an assessment form is proposed: 

Form

Instrument

Percentage

Problem questioning and solution 

Individual and team tasks, such as questionnaires, essays, summaries, structured problems to solve and bibliographic or internet research. 

35%

Problem solving

Individual objective tests: part exams and one final exam. 

45%

Product request

Application, documental or field research project and a team report of the project.

20%

TOTAL

100%
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Course Program
	Course Name:

Thinking Abilities
	Course ID:

CS401


	Location in the curricular map: Second semester


	Course characteristics:

This course’s nature is theoretical and experimental and it seeks to strengthen students’ cognitive abilities through specific strategies that will favor critical and creative thinking in order to solve problems, hence improving their performance in the different courses they will take throughout college, as well as in daily life. Due to its contents, this course is placed in the first semester of all majors. 


	General Learning Objectives:

At the end of this course the student is expected to:

Know and Understand:

The concepts of intelligence, creativity, innovation, the basic functions of the brain, divergent thought, convergent thought, emotional intelligence, as well as the formal operations of thought.
Know:

Elaborate in an individual way a self-diagnosis on each intelligence, according to Gardner.

Elaborate a personal program to develop the components of Emotional Intelligence pointed out by Goleman.

Elaborate and present an innovation project in teams. 

Apply the creative process to problem solving. 
Develop the capacity to work in teams in a responsible and organized way.  


	Thematic Content:

1. Thought and brain.

1.1. Introduction and course set up.

1.2. Intelligence background.

1.3. Meanings of intelligence.

1.4. Neurophisiology.
2. Types of intelligences.

2.1. Brain hemispheres. 
2.2. Convergent thought.

2.3. Divergent thought.

2.4. Emotional intelligence.
3. Emotional intelligence.

3.1. Factors according to Goleman:

3.1.1. Self conscience.

3.1.2. Selfcontrol.

3.1.3. Motivation.

3.1.4. Empathy.

3.2. Relationships management.

4. Convergent thought.

4.1. Instrumental enrichment program.

4.2. Organization (algorithmic thought).

4.3. Classifications.

4.4. Numerical progressions and syllogisms.
5. Divergent thought.

5.1. What is creativity?
5.2. Where is my creativity?

5.3. Daily life creativity.

5.4. The advantages of being creative.

5.5. Creativity myths.

5.6. Phases in the creative process.
5.7. Criteria to value creativity.

5.8. Perception.

5.9. Recovering the power of creativity.
	Hours

10

10

14

14

16




	Learning activities: The learning experience in this course will be individual and in groups; some directed by the instructor and others will be carried out individually by the students outside the classroom. Those carried out by the students will be held in the following way:

1. Collaborative work inside the classroom to analyze and debate over the contents directed by the instructor. 

2. Case methods to apply and evaluate the scope and limitations of the course contents. 

3. Cooperative work outside the classroom to analyze cases and problem solution. 

4. Learning based on structured and non-structured problems so the students learn to formulate problems and apply the course contents by generating solutions, working individually as well as in teams, starting from brainstorming. 

5. Contents presentation by the instructor, avoiding at all costs its becoming a custom throughout the course. 

6. Learning based on application projects in teams, so the students apply their knowledge in projects of their own interest.


	Assessment criteria and procedures:

Students’ performance throughout the course will be based on the following criteria:

(7) The availability and cooperation manifested in concrete actions to achieve the learning objectives in each unit and the course’s general objectives. 

(8) The commitment, honesty, seriousness, responsibility, quality, participation and creativity manifested when executing all learning activities developed throughout the course. 

(9) The ability and dexterity manifested to solve specific problems throughout the course. 

Considering the criteria beformentioned, an assessment form is proposed: 

Form

Instrument

Percentage

Problem questioning and solution 

Individual and team tasks, such as questionnaires, essays, summaries, structured problems to solve and bibliographic or internet research. 

35%

Problem solving

Individual objective tests: part exams and one final exam. 

45%

Product request

Application, documental or field research project and a team report of the project.

20%

TOTAL

100%
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	Course Name:

Culture I
	Course ID:

CS403


	Location in the curricular map: Second semester.


	Course characteristics:

This course is applied to all 2004 college programs, regardless of their major, students will be exposed to a vision of art history, history of thought and history of culture, in a way that students will develop sensitivity towards artistic expressions.
This course is not intended for students to acquire or develop artistic abilities, they will know and understand how art works, their impact on culture and society in general.
However, if this comprehension and understanding of art is achieved, a sense of appreciation will be born towards thought and culture in their diverse expressions, with which a professional acquires a complete structure of thought.



	General learning objectives:

At the end of this course the student is expected to:

Know: 

The state of the art of culture (at a conceptual level) 
The importance of culture in society.

The diverse stages in the development of art and its impact on society

The diverse phases of the development of thought and ideas.

Identify:  

Culture as an inherent part of all social processes. 

Art as an everyday demonstration of human life. 

Art as a cultural demonstration and act of communication. 
The context of the generation and transmission of knowledge. 

Criteria to appreciate art that goes beyond beauty, expression and balance.

Develop: 

Their capacity of analysis of the diverse cultural and artistic demonstrations of today’s society.
Conceptual framework of the development of knowledge
Sensitivity and appreciation for artistic expressions that motivate to enjoy the forms of art that interest them. 
Conceptual framework of art and expressions. 

Ability to communicate in an oral and written form. 



	Thematic Content:

1. Theory of culture
1.1. Introduction and set up
1.2. Towards a concept of culture
1.3. Culture and communication
1.4. Virtual and dynamic culture
1.5. Cultural rights in globalization
2. History of the thought of ideas 
2.1. The awakening of men 
2.2. From antiquity to the Middle Ages 
2.3. From 1942 to the 20th century 
2.4. Postmodernism and the information era 
3. History of Art
3.1. The classical and traditional
3.2 Antique art
3.3. The renaissance
3.4 Modern and contemporary art.
	Hours
12

10

10




	Learning activities: The learning experience in this course will be individual and in groups; some directed by the instructor and others will be carried out individually by the students outside the classroom. Those carried out by the students will be held in the following way:

1. Collaborative work inside the classroom to analyze and debate over the contents directed by the instructor. 

2. Case methods to apply and evaluate the scope and limitations of the course contents. 

3. Cooperative work outside the classroom to analyze cases and problem solution. 

4. Learning based on structured and non-structured problems so the students learn to formulate problems and apply the course contents by generating solutions, working individually as well as in teams, starting from brainstorming. 

5. Contents presentation by the instructor, avoiding at all costs its becoming a custom throughout the course. 

6. Learning based on application projects in teams, so the students apply their knowledge in projects of their own interest.


	Assessment criteria and procedures:

Students’ performance throughout the course will be based on the following criteria:

(7) The availability and cooperation manifested in concrete actions to achieve the learning objectives in each unit and the course’s general objectives. 

(8) The commitment, honesty, seriousness, responsibility, quality, participation and creativity manifested when executing all learning activities developed throughout the course. 

(9) The ability and dexterity manifested to solve specific problems throughout the course. 

Considering the criteria beformentioned, an assessment form is proposed: 

Form

Instrument

Percentage

Problem questioning and solution 

Individual and team tasks, such as questionnaires, essays, summaries, structured problems to solve and bibliographic or internet research. 

35%

Problem solving

Individual objective tests: part exams and one final exam. 

45%

Product request

Application, documental or field research project and a team report of the project.

20%

TOTAL

100%
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Course Program

	Course Name:

Management Information Systems 
	Course ID:

CC415


	Location in the curricular map: Third semester.


	Course characteristics:

This course helps students to strengthen their computer skills and information systems knowledge as a means to achieve and organize information that supports decision-making. 



	General learning objectives:

At the end of this course the student is expected to:

Know and apply the components in computer systems, storage means and comercial software and information. 

Design presentations and algorithmic proposals to solve problems.  
Build documents with word processors, graphic presentations and drawings using spreadsheets, and generate report using database.  



	Thematic Content:

1. Computers and their background
1.1. History, evolution, generations and trends. 
1.2. Hardware. Components, CPU, peripheric devices. 

1.3. Hardware. Types of computers, computer networks.
1.4. Software: operation system, files, database, applications. 

1.5. Software: Computer viruses, rights.

1.6. Cases of application.

2.  Information superhighway

2.1. Physical structure

2.2. Electronic mail

2.3. Browser, searcher

2.4. Newsgroups, chat

2.5. Cases of application

3. Information systems 

3.1. Theory of information.

3.2. Characteristics of information.

3.3. Information Systems

3.4. Elements in information systems

3.5. Information systems’ life span

3.6. Information flux. Computer based. Decision-making. Administrative. 

3.7. Cases of applications.

4. Software

4.1. Excel and applications.

4.2. Word and applications.

4.3. Power Point and applications.

4.4. Access and applications.
4.5. Front page and applications.
4.6. Flash and applications.
	Hours

12

14

16

22


	Learning activities: The learning experience in this course will be individual and in groups; some directed by the instructor and others will be carried out individually by the students outside the classroom. Those carried out by the students will be held in the following way:

1. Collaborative work inside the classroom to analyze and debate over the contents directed by the instructor. 

2. Case methods to apply and evaluate the scope and limitations of the course contents. 

3. Cooperative work outside the classroom to analyze cases and problem solution. 

4. Learning based on structured and non-structured problems so the students learn to formulate problems and apply the course contents by generating solutions, working individually as well as in teams, starting from brainstorming. 

5. Contents presentation by the instructor, avoiding at all costs its becoming a custom throughout the course. 

6. Learning based on application projects in teams, so the students apply their knowledge in projects of their own interest.



	Assessment criteria and procedures:

Students’ performance throughout the course will be based on the following criteria:

(7) The availability and cooperation manifested in concrete actions to achieve the learning objectives in each unit and the course’s general objectives. 

(8) The commitment, honesty, seriousness, responsibility, quality, participation and creativity manifested when executing all learning activities developed throughout the course. 

(9) The ability and dexterity manifested to solve specific problems throughout the course. 

Considering the criteria beformentioned, an assessment form is proposed: 

Form

Instrument

Percentage

Problem questioning and solution 

Individual and team tasks, such as questionnaires, essays, summaries, structured problems to solve and bibliographic or internet research. 

35%

Problem solving

Individual objective tests: part exams and one final exam. 

45%

Product request

Application, documental or field research project and a team report of the project.

20%

TOTAL

100%
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Course Program

	Course Name:

Financial Analysis
	Course ID

FZ400


	Location in the curricular map: Third semester


	Course characteristics:

Develop an understanding of the financial statements of a company to facilitate decision-making. Basic financial statements. Tools and financial analysis areas. 

Profitability. Liquidity. Financial leverage. Activity. 




	General learning objectives:

At the end of this course the student is expected to:

Know and apply quantitative methods such as integral percentages, tendencies and simple reasons to analyze liquidity, profitability, working capital, and operation risks in financial structure. 

Design a condensed yet detailed report with the results of a financial statement exam.  

Build financial statements on the bases of generally accepted accounting principles, with valuation rules and their presentation and interpretation. 

Develop the elaboration of a statement of changes of the financial situation, with the origin and application of money to evaluate the administration of cash money.

Elaborate a report or opinion of the financial statements. 




	Thematic Content:

Unit 1 Theoretical accounting of financial information 

1. Generally accepted accounting principles 

2. Evaluation rules

3. Presentation rules

Unit 2 Fundamentals of Financial Statements 

1. Concept of Financial Statements

2. Objective of Financial Statements

3. Classification and meaning of the main Financial Statements

4. Brief study of the financial statement situation

5. Brief study of balance sheets

6. Brief study of the production cost and sales statement  
Unit 3 Fundamentals of the Financial Analysis and its methodology 

1. Concept of Financial Analysis

2. Objectives of Financial Analysis

3. Limitations of Financial Analysis

4. Previous meassures of the Financial Analysis 
Unit 4 Methods of Analysis

1. Method of tendencies

a. Concept of method of tendencies

b. Ojectives of analysis and interpretation

c. Mechanics to determine the changes in increase or decrease 

d. Graphic computer elaboration to interpret changes 

e. Interpretation of increase and decrease detecting the most relevant changes and how to give suggestions.

f. Limitations of the method to file an opinion.

g. Cases and exercises of applications

2. Overall percentage method 

a. Concept of overall percentage

b. Objectives of analysis and interpretation

c. Mechanics to determine the integration of the parts of financial statements 

d. Graphic elaboration in the analysis and objective interpretation of financial statements 

e. Interpretation of overall percentage detecting the important parts in Financial Statements. 

f. Cases and exercises of application. 

3. Ratio Analysis method

a. Concept of Ratio Analysis and or Standard Analysis 

b. Liquidity ratio to evaluate payment capacity 

c. Leverage ratio to evaluate other uses of resources in relation to own resources and its risk. 

d. Activities to evaluate the management of accounts receivable and inventory.  

e. Yield or profit ratio to analyze profits, assets productivity, the yield of the company and the stockholders. 

f. Du – Pont method as a formula to evaluate a company’s yield. 

g. Interpretation of ratio: liquidity, activity, leverage, profit, overall percentage analysis and trends. 

h. Cases and exercises of application. Use of the computing model. 

Unit 5 The Report

1. Concept of report

2. Contents of a report

3. Attributes of a report presented to the management of a company. 

4. Elaboration and presentation of a report.

Unit 6 Changes of a Financial Situation [CFS]

1. Concept of the changes of a financial situation 

2. Objectives of the CFS

3. Elements integrating the CFS

4. Bases to elaborate the CFS

5. Cases of application

6. The effect of the inflation of the CFS
	Hours

8 

10 

8 

22 

8 

8 


	Learning activities: The learning experience in this course will be individual and in groups; some directed by the instructor and others will be carried out individually by the students outside the classroom. Those carried out by the students will be held in the following way:

1. Collaborative work inside the classroom to analyze and debate over the contents directed by the instructor. 

2. Case methods to apply and evaluate the scope and limitations of the course contents. 

3. Cooperative work outside the classroom to analyze cases and problem solution. 

4. Learning based on structured and non-structured problems so the students learn to formulate problems and apply the course contents by generating solutions, working individually as well as in teams, starting from brainstorming. 

5. Contents presentation by the instructor, avoiding at all costs its becoming a custom throughout the course. 

6. Learning based on application projects in teams, so the students apply their knowledge in projects of their own interest. 



	Assessment criteria and procedures:

Students’ performance throughout the course will be based on the following criteria:

(13) The availability and cooperation manifested in concrete actions to achieve the learning objectives in each unit and the course’s general objectives. 

(14) The commitment, honesty, seriousness, responsibility, quality, participation and creativity manifested when executing all learning activities developed throughout the course. 

(15) The ability and dexterity manifested to solve specific problems throughout the course. 

Considering the criteria beformentioned, an assessment form is proposed: 

Form

Instrument

Percentage

Problem questioning and solution 

Individual and team tasks, such as questionnaires, essays, summaries, structured problems to solve and bibliographic or internet research. 

35%

Problem solving

Individual objective tests: part exams and one final exam. 

45%

Product request

Application, documental or field research project and a team report of the project.

20%

TOTAL

100%
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Course Program

	Course Name:

Statistics
	Course ID

MA409


	Location in the curricular map: Third semester


	Course characteristics:

Statistics provide important tools to gather relevant information that every decision-making process requires. Supported by computer systems, statistics have stopped being a field just for specialists or for high budget companies. The course implies theoretical and practical training and encourages the student to organize and summarize data, as well as making a decision when there is a large amount of information, examining just a small part of it. This course introduces the concept of variability. 

Acknowledge statistics as a science in which the development and application of methods and the analysis and interpretation of quantitative information in social research is carried on in a way that the conclusions based on that information must be evaluated objectively through the laws of probability. 




	General learning objectives:

At the end of this course the student is expected to:

Know and apply the basic tools of analysis to continuously improve quality, the most common distribution models of probability in real life problems and SPSS, Excel and scientific calculator to process and analyze obtained information in research.

Design random samples for statistic inference. Calculate the size of a sample to make scientific estimates about the media and the population ratio. Try statistic hypothesis of the media and population ratio for large samples, as well as correlations of attributes in distribution X2  .
Build graphs, calculus and interpret measurements of central and dispersion trends.

Develop solutions to probability problems applying the rules and concepts of the Theory of probability and combined analysis, calculate and interpret measurements of central and dispersion trends. Develop solutions to correlations between 2 variables to determine the type of correlation and determine the regression equation to make predictions. 




	Thematic Content:

Unit 1 Statistics and Descriptive Statistics  

1. Meaning of the concept of Statistics and its importance.

2. Divisions in Statistics

3. Types of variables and measurement levels.  

4. Data gathering.

5. Graphic tools in statistics

6. Construction of fequency distributions

7. Histograms and its interpretation.

8. Frequency polygons.

9. Other graphic presentations

10. Central trends measurements and its interpretation

11. Dispersion measurements and its interpretation

12. Normal: the most important distribution of probability. 
Unit 2 Probability

1. Concepts and focus on probability

2. Properties and rules of the Theory of Probability

3. Conditional Probability and independence

4. Bayesian Probability

5. Combined analysis

Unit 3 Sampling and sampling distribution. Hypothesis. 

1. Sampling distributions

a. Sampling distribution of the media

b. Expected value and variability

c. Uniform distribution

d. Binomial distribution. Applications

e. Poisson distribution. Applications. 

f. X2 Distribution. Applications.

2. Sampling

a. Sample distribution of the media

b. Standard error in the media

c. Central media theorem

d. Population media estimation

e. Trustability interval for the media 

f. Determination of the size of the sample.

3. Hypothesis Testing

a. Concept of hypothesis

b. 5 step hypothesis testing

c. Hypothesis testing for media and proportion. 

d. Parametric and non-parametric hypothesis testing

Unit 4 Linear and Simple Analysis of Correlation

1. Concept of linear and simple analysis  of correlation

2. Dispersion diagram

3. Correlation and determination coefficient 

4. Regression equation and prediction

Unit 5 SPSS

1. Designing a questionnaire

2. SPSS variable encoding

3. Information processing

4. Results analysis and interpretation
	Hours

14 

12 

16 

8 

14 



	Learning activities: The learning experience in this course will be individual and in groups; some directed by the instructor and others will be carried out individually by the students outside the classroom. Those carried out by the students will be held in the following way:

1. Collaborative work inside the classroom to analyze and debate over the contents directed by the instructor. 

2. Case methods to apply and evaluate the scope and limitations of the course contents. 

3. Cooperative work outside the classroom to analyze cases and problem solution. 

4. Learning based on structured and non-structured problems so the students learn to formulate problems and apply the course contents by generating solutions, working individually as well as in teams, starting from brainstorming. 

5. Contents presentation by the instructor, avoiding at all costs its becoming a custom throughout the course. 

6. Learning based on application projects in teams, so the students apply their knowledge in projects of their own interest. 



	Assessment criteria and procedures:

Students’ performance throughout the course will be based on the following criteria:

(7) The availability and cooperation manifested in concrete actions to achieve the learning objectives in each unit and the course’s general objectives. 

(8) The commitment, honesty, seriousness, responsibility, quality, participation and creativity manifested when executing all learning activities developed throughout the course. 

(9) The ability and dexterity manifested to solve specific problems throughout the course. 

Considering the criteria before mentioned, an assessment form is proposed: 

Form

Instrument

Percentage

Problem questioning and solution 

Individual and team tasks, such as questionnaires, essays, summaries, structured problems to solve and bibliographic or internet research. 

35%

Problem solving

Individual objective tests: part exams and one final exam. 

45%

Product request

Application, documental or field research project and a team report of the project.

20%

TOTAL

100%




Bibliography
	
	Type
	Title
	Author
	Publisher
	Year

	1
	Text
	Statistics for Administration 
	M. Berenson, D, Levine, T. Krehbiel
	Prentice Hall
	2001

	2
	Reference
	Statistics for Administration and Economy
	Douglas A. Lind, Robert D. Mason, William G. Marchal
	Alfa y Omega
	2004

	3
	Reference
	Statistics
	Mario Triola
	Pearson
	2004

	4
	Reference
	Statistics applied to Administration and Economy
	David K. Hildelbrand, R. Lyman Ott
	Pearson
	1998


[image: image2.png](iﬁ

CETYS

UNIVERSIDAD




Course Program

	Course Name:

Marketing Management
	Course ID

MK400


	Location in the curricular map: Third semester


	Course characteristics:

Introduce the student to the field of marketing and its atmosphere. Information Systems and market research. Market segmentation and demography. Consumer’s purchasing behavior and the business market. Study planning and product development. Product strategies. Brands, containers and other product characteristics. Price determination. Strategies and policies on price fixation. Distribution channels administration. Wholesale. Retail. Physical distribution administration. Promotional programs. Personal sales administration. Concept management in the advertising administration area.Service marketing and international marketing. 




	General learning objectives:

At the end of the course the student is expected to:

Know and apply the important concepts of marketing in the organization context. Design product strategies, advertising, prices and market. 

Build marketing applications on the following problems: sales, advertising, distribution channels, new products, brands, promotions, concept development market segmentation, industrial market and consumers market. 

Develop a marketing mixture for a company and its products, analyzing the marketing situation and establishing it in a Marketing Plan. 




	Thematic Content:

Unit 1: The Essence of the Marketing Management

1. Today’s marketing.

2. Value creation to satisfy and keep customers. 

3. Strategic planning towards the market. 
Unit 2: Consumer satisfaction, value and retention. 

1. Measuring market demand, market research 

2. Analysis of the marketing environment 

3. Consumer’s market and behavior 

4. Business market and purchasing behavior

5. Competitive strategies

6. Market segmentation and goals

Unit 3: Marketing Strategy

1. Position during a lifetime cycle

2. Research and product development

3. Global Marketing

Unit 4: Marketing Decision-making

1. Product lines and brands

2. Marketing Service

3. Price decisions

Unit 5: Marketing Administration.

1. Distribution channels administration

2. Retail, wholesale and logistics administration 

3. Advertising, promotions and public relations administration 

4. Direct and linear marketing administration.
	Hours

11 

18 

9 

10 

16 


	Learning activities: The learning experience in this course will be individual and in groups; some directed by the instructor and others will be carried out individually by the students outside the classroom. Those carried out by the students will be held in the following way:

1. Collaborative work inside the classroom to analyze and debate over the contents directed by the instructor. 

2. Case methods to apply and evaluate the scope and limitations of the course contents. 

3. Cooperative work outside the classroom to analyze cases and problem solution. 

4. Learning based on structured and non-structured problems so the students learn to formulate problems and apply the course contents by generating solutions, working individually as well as in teams, starting from brainstorming. 

5. Contents presentation by the instructor, avoiding at all costs its becoming a custom throughout the course. 

6. Learning based on application projects in teams, so the students apply their knowledge in projects of their own interest. 



	Assessment criteria and procedures:

Students’ performance throughout the course will be based on the following criteria:

(7) The availability and cooperation manifested in concrete actions to achieve the learning objectives in each unit and the course’s general objectives. 

(8) The commitment, honesty, seriousness, responsibility, quality, participation and creativity manifested when executing all learning activities developed throughout the course. 

(9) The ability and dexterity manifested to solve specific problems throughout the course. 

Considering the criteria before mentioned, an assessment form is proposed: 

Form

Instrument

Percentage

Problem questioning and solution 

Individual and team tasks, such as questionnaires, essays, summaries, structured problems to solve and bibliographic or internet research. 

35%

Problem solving

Individual objective tests: part exams and one final exam. 

45%

Product request

Application, documental or field research project and a team report of the project.

20%

TOTAL

100%
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	Title
	Author
	Publisher
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	Course Name:

Culture II
	Course ID:

CS404


	Location in the curricular map: Third semester 


	Course Characteristics:

This course is applied to all college programs, regardless of their major, students will be exposed to a vision of the arts. This course is not intended for students to acquire or develop artistic abilities, but to know and understand how art works. However, if this comprehension and understanding of art is achieved, a sense of appreciation will be born towards art in its diverse expressions, with which a professional acquires a complete structure of thought.




	General learning Objectives:

At the end of this course the student is expected to:

Know:

( The four great sides of Art.

( The social context and the development of artistic disciplines. Identify: 

( The different art disciplines

( The diverse genres in art

( The principal aesthetic proposals

( The formal, cultural and semantic level of artwork and/or the artistic demonstration. 

Develop:

( An appreciation for artistic expressions. 

( Opinions and points of view on artistic expressions that go beyond taste or aesthetic appreciation. 

( Body Language

( Oral and written communication.


	Thematic Content:

1. Scenic arts.

1.1. Introduction and course set up.

1.2. Theater.

1.3. Dancing.

1.4. Opera.

2. Visual Arts.
2.1. Photography.

2.2. Cinema.

2.3. Painting.

2.4. Sculpting.

3. Literature.

3.1. Literature, creation and critical literature.

3.2. Literature genre.

3.3. Select topics of Literature.

4. Music.

4.1. Music and its language.

4.2. Elements in a musical: melody, harmony, rhythm and lyrical structure. 

4.3. Musical genres, their expressions and evolutions. 
	Hours:

8

8

8

8


	Learning activities: The learning experience in this course will be individual and in groups; some directed by the instructor and others will be carried out individually by the students outside the classroom. Those carried out by the students will be held in the following way:

7. Collaborative work inside the classroom to analyze and debate over the contents directed by the instructor. 

8. Case methods to apply and evaluate the scope and limitations of the course contents. 

9. Cooperative work outside the classroom to analyze cases and problem solution. 

10. Learning based on structured and non-structured problems so the students learn to formulate problems and apply the course contents by generating solutions, working individually as well as in teams, starting from brainstorming. 

11. Contents presentation by the instructor, avoiding at all costs its becoming a custom throughout the course. 

12. Learning based on application projects in teams, so the students apply their knowledge in projects of their own interest. 


	Assessment criteria and procedures:

Students’ performance throughout the course will be based on the following criteria:

(7) The availability and cooperation manifested in concrete actions to achieve the learning objectives in each unit and the course’s general objectives. 

(8) The commitment, honesty, seriousness, responsibility, quality, participation and creativity manifested when executing all learning activities developed throughout the course. 

(9) The ability and dexterity manifested to solve specific problems throughout the course. 

Considering the criteria before mentioned, an assessment form is proposed: 

Form

Instrument

Percentage

Problem questioning and solution 

Individual and team tasks, such as questionnaires, essays, summaries, structured problems to solve and bibliographic or internet research. 

35%

Problem solving

Individual objective tests: part exams and one final exam. 

45%

Product request

Application, documental or field research project and a team report of the project.

20%

TOTAL

100%
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Course Program

	Nombre de la asignatura:

Advanced communication in English
	Course ID

ID400


	Placement in Curricular map: Third semester


	Course Characteristics: This course represents another space in the curriculum through which the nuances of internationalization of all majors at CETYS university are propelled. In the case of this course, its objet is the study of the English language, but from a professional practice point of view. In this class, students will have the opportunity to substantially improve their mastery of the English language, especially though an intensive approach of speaking and writing. This course involves a series of learning activities through which students will have to make use of the language in typical conditions of the practice of their major, as well as in social interaction, with the intention of improving their oral and written skills as well as the vocabulary associated to their studies. On the other hand, this course is critical for students who wish to participate in academic exchange programs with foreign universities where the official language is English. This course demands a positive attitude toward collaborative and cooperative learning from its participants, an ability to work in groups, and a commitment to Continuous Improvement in their mastery of the English language. 


	General Learning Objectives: 

At the end of this course the student is expected to: 

Master the English language by speaking and writing correctly, in order to continue improving the use of the language. 
Understand the importance of the English language in a professional sphere, and specifically in activities in which English is common in their professional life.

Use the sources of information that can help maintain technical vocabulary updated in their professional career.  

Use the terminology, in English, associated to the practice of their career. 
Know how to follow a job interview fluently in English, as well as work meeting and presentations.  

Formulate their professional resume in English, as well as other legal and work documents related to the practice of their career. 

Employ the vocabulary of their studies correctly and abundantly, in English.


	Thematic Content:

Unit 1. English in the work place, people, and organizations. 

1.1. Introduction and course overview. 

1.2. Organizational structure.

1.3. Work, forms of work, and people at work.

1.4. Directive styles and business leaders. 

1.5. Recruitment and personnel selection: Skills and competencies. 

Unit 2. English in the functional areas of an organization. 

2.1. Marketing, markets, and competition. 

2.2. Product design, innovation, and development. 

2.3. Materials, suppliers, and production. 

2.4. Money in finances and economy. 

2.5. Business philosophies.

Unit 3. English in people and business skills. 

3.1. Time and its management.

3.2. Stress management. 

3.3. Meetings, group work, and presentations. 

3.4. Negotiating skills. 

3.5. Telephone calls, fax, and e-mail. 

Unit 4. English in organizational culture and values. 

4.1. Cultures and organizational culture. 

4.2. Power management and distance among cultures. 

4.3. Tran cultural business practices. 

4.4. Corporate acquisitions and alliances. 

4.5. Corporate and product image.
	Hours
16

16

16

16




	Learning Activities:

The learning experience in this course will be individual and in groups; some directed by the instructor and others will be carried out individually by the student outside the classroom.  Those carried out by students will be held in the following way: 
Collaborative work in the classroom to analyze and debate over course content under instructor supervision. 

Case methods to apply and assess the scope and limitations of the course content. 

Cooperative work outside the classroom to analyze cases and problem solving. 

Learning based on structured and non-structured problems in order for students to learn formulate problems and the course content by generating solutions, working individually as well as in groups, after brainstorming.

Content presentation by the instructor, avoiding at all cost its becoming a custom throughout the course 

Learning based on application projects in groups in order for students to apply their knowledge in these projects. 

.



	Assessment criteria and procedures: 

Students’ performance throughout the course Hill be base don the following criteria: 
The manifested willingness and cooperation with concrete actions to achieve the learning objectives of each unit of the course’s general objective. 
The manifested commitment, honesty, seriousness, responsibility, quality, participation, and creativity when executing all learning activities developed throughout the course. 

The manifested ability and dexterity to solve specific problems throughout the course. 
Considering the criteria mentioned above, the following assessment form is proposed:

Form

Instrument

Percentage

Interrogation and problem solving. 

Individual and group assignments, in the form of questionnaires, essays, structured problems to solve biographical or internet research 

35%

Problem solving

Individual objective tests: partial and final exam.  

45%

Product Request

Application, documental or field research project and individual or group report of the project.  

20%

TOTAL

100%
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	Course Name:

Costs
	Course ID

CO400


	Location in the curricular map: Fourth semester


	Course Characteristics:

Understand and apply the technical and analytical concepts and costs accumulation methods that allow the generation of information to determine unitary costs and the total of goods and/or services that will detect opportunity areas for reducing costs. Know the principal characteristics and the information flux and reports of a system of costs by orders and processes elaborating the cost of production and sale. Know the cost assignation procedures for coproducts and subproducts. Know the basic standard accounting concepts and procedures, as well as the variation analysis of the 3 elements of cost, thus explaining its responsible causes. Analyze the different alternatives to assign manufacturing costs, including costs’ activities. 




	General learning objectives:

At the end of this course the student is expected to:

Know and apply the principal accounts of cost accounting, the elements integrating the cost of production, the cost of systems and its classification. 
Elaborate the production department operations, the accounts of cost accounting to apply them in costs by processes and by production orders. 

Construct a system of costs that correspond to the production of a determined type of company or industry. 
Develop applications to determine unitary costs, the total cost of production, sales price, planning, budgeting and decision-making where the elements of cost intervene. 

Design alternatives to assign manufacturing expenses inluding costs’ activities.




	Thematic Contents:

Unit 1 Elements of Cost

1. Meaning, origen and the purpose of cost accounting 

2. Direct and indirect material
3. Direct and indirect labor
4. Indirect manufacturing charges

Unit 2 Bills and cost operations records 

1. Concept and nature of bills
2. Concepts for charges and payments  
3. Salary and its meaning
4. Entries, ledgers
5. Determination of the total cost and the sale of a product 
Unit 3 Financial Statements in Cost Accounting 

1. Meaning

2. Production and sales cost
3. Profit and Loss statement

4. Balance Sheet

5. Attachments and relations

Unit 4 System of costs, classification. Process and order costs.   

1. Meanings

2. Clasification, depending on the time it is registered 

3. Clasification, depending on its continuity
4. Meaning for Process and Order costs 
5. Types of production where the operations record is used 
Unit 5 Variable and Activities Costing.

1. Variable Costing 
2. Type of production where the operations record is used. 

a. Activity costing operations. Applications. 

b. Activity based cost (ABC) concept

c. Mechanisms and procedures using ABC

d. Comparing results between ABC and traditional costing 

e. Quality and labor costs
	Hours

12 

12 

12

14 

14 




	Assessment criteria and procedures:

Students’ performance throughout the course will be based on the following criteria:

(7) The availability and cooperation manifested in concrete actions to achieve the learning objectives in each unit and the course’s general objectives. 

(8) The commitment, honesty, seriousness, responsibility, quality, participation and creativity manifested when executing all learning activities developed throughout the course. 

(9) The ability and dexterity manifested to solve specific problems throughout the course. 

Considering the criteria before mentioned, an assessment form is proposed: 

Form

Instrument

Percentage

Problem questioning and solution 

Individual and team tasks, such as questionnaires, essays, summaries, structured problems to solve and bibliographic or internet research. 

35%

Problem solving

Individual objective tests: part exams and one final exam. 

45%

Product request

Application, documental or field research project and a team report of the project.

20%

TOTAL

100%
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	Course Name:

Human Resource Management
	Course ID
RI400


	Location in the curricular map: Fourth semester


	Course characteristics:

Introduce and discuss the role of the human resources in an organization’s general structure, as well as the internal organization of the functions and sub-functions of a human resources department, making emphasis in developing consciousness that the human resources manager is that who is in charge of a group of people regardless of the area they work in within the organization, and that is why it is necessary that they are linked to a management personnel and industrial relations system. The course includes: strategic planning of human resources, recruiting and selecting candidates, training and development, assessment of personal performance, compensation system for employees, hygene and industrial safety, auditorship and human resources control. 



	General learning objectives:

At the end of this course the student is expected to:

Know and apply the post analysis to generate post descriptions and requirements, post assessment and performance. 
Design a handbook for the personnel integration system  

Build models for Human Resources planning and Professional Career Development.  
Develop solutions to specific problems in the planning process and in the human resources management.  



	Thematic Contents:

Unit 1 Human Resources Management

1. Concepts and terminology

2. Background

3. Post Analysis: Description and requirements 
Unit 2 Human Resources Planning
1. Megatendencies 
2. Strategic Planning
3. Concept of Human Resources Planning
4. Events in Human Resources Planning
5. Human Resources Models

6. Applications

Unit 3 The Personnel Integration Process
1. Recruiting Personnel

2. Selecting Personnel

3. Personnel Induction

4. Personnel Training

5. Training Evaluation

Unit 4 Compensation Management

1. Post Evaluation

2. Performance Evaluation

3. Merit Assessment

4. Incentive Management

5. Wages Management

6. Personnel Benefits

Unit 5 Career Planning

1. Concept

2. Strategy

3. Application
	Hours

8 

14 

18 

14 

10 


	Learning activities: The learning experience in this course will be individual and in groups; some directed by the instructor and others will be carried out individually by the students outside the classroom. Those carried out by the students will be held in the following way:

1. Collaborative work inside the classroom to analyze and debate over the contents directed by the instructor. 

2. Case methods to apply and evaluate the scope and limitations of the course contents. 

3. Cooperative work outside the classroom to analyze cases and problem solution. 

4. Learning based on structured and non-structured problems so the students learn to formulate problems and apply the course contents by generating solutions, working individually as well as in teams, starting from brainstorming. 

5. Contents presentation by the instructor, avoiding at all costs its becoming a custom throughout the course. 

6. Learning based on application projects in teams, so the students apply their knowledge in projects of their own interest.


	Assessment criteria and procedures:

Students’ performance throughout the course will be based on the following criteria:

(7) The availability and cooperation manifested in concrete actions to achieve the learning objectives in each unit and the course’s general objectives. 

(8) The commitment, honesty, seriousness, responsibility, quality, participation and creativity manifested when executing all learning activities developed throughout the course. 

(9) The ability and dexterity manifested to solve specific problems throughout the course. 

Considering the criteria before mentioned, an assessment form is proposed: 

Form

Instrument

Percentage

Problem questioning and solution 

Individual and team tasks, such as questionnaires, essays, summaries, structured problems to solve and bibliographic or internet research. 

35%

Problem solving

Individual objective tests: part exams and one final exam. 

45%

Product request

Application, documental or field research project and a team report of the project.

20%

TOTAL

100%
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	Course Name: 
Administration of Operations of Service I
	Course ID
AD422


	Location in the curricular map
FOURTH SEMESTER 


	Course Characteristics:
This course looks to develop in the students the general knowledge on the administration of operations in the service organizations through an analysis of a theoretical and referential frame on the basic concepts of the subject such as: its context in the current economy, the characteristics of the services and of the service organizations, the elements of the competitive strategy of these organizations and their positioning in the market, the importance of the quality in the service and the techniques for projects administration; this way, the student will be able to develop in a practical way the acquired theoretical knowledge through exercises, case study, projects and field research planned as part of this course.  In order to obtain this, the student must learn first, the basic principles of the administration of services, to understand the importance of the services in the developed economies and the sectors of greater growth, the student will be able to identify areas of opportunity in the service industry and to conduct research on the processes involved in the intervention programs design.




	General Learning Outcomes:
The student will develop knowledge and general skills about the administration and operation of service organizations.  The student will identy the elements that influence the purchasing decision of the consumer in this industry. The role of service organizations in the global economy, the application of thechnology in such organizations, the quality standards thay must comply with. The techniques to manage projects in an effective way.  The student will identify the geographic selection criteria that detail businesses use to operate.  Likewise, the student will be able to design a competitive strategy of a service organization, design an adequate positioning strategy, design the organizacional structure required and design the appropriate methods to meet quality service.




	Thematic Content:

	Unit 1
	Understanding the services
	16

	
	1.1 The nature of services and the contact with the service. 
1.2 Clients: the approach of the administration of services. 
1.3 Globalización of the services: administration of services in the international arena.
1.4 Strategy of services and competitiveness.
1.5  Positioning and marketing of services.
	

	Unit 2
	Constructing the system of services
	16

	
	2.1 The impact of technology in the services and their administration.
2.2 Design and development of services and distribution systems.
2.3 Location of facilities and the design of its layout.
	

	Unit 3
	Operations of service system
	16

	
	3.1 Administration of the supply and demand of services.
3.2 Quality of the service and continuous improvement.


	

	Unit 4
	Strategic management for Global Markets
	16

	
	4.1 Estimation on demand of services

4.2 Project Administration

	


 
	Learning Activities:

The following are the learning activities that will be developed within this course: readings, exhibitions and team study cases,  individual essays and field research.




	Criteria and procedures of evaluation:

	Learning outcome
	%

	FORMATION (10-20%)
	

	Propositive attitude towards the work in class, participation and assigned homeworks
	5 %

	Favorable, respectful and disciplined  attitude towards team work
	5 %

	
	

	COMPETENCIES (80-90%)
	

	Partial examination 
	10%

	Final examination ( non-cumulative) 
	10%

	Team presentation (readings)
	15%

	Team presentation (case study)
	15%

	Chapter summary(10)
	10%

	  Field research 
	10%

	  Test 
	10%

	Portafolio of evidence 
	10%

	
	

	BONUS (10%)
	

	Perseverance-propositive attitud-willpower
	

	
	

	TOTAL:
	100%
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	Course Name 
Marketing research of Services
	Course ID
MK418


	Location in the curricular map:
FOURTH SEMESTER


	Characteristics of the course:
The goal of this course is to generate in a theoretical and practical way, the knowledge and abilities related to the function of marketing in the service organizations as the core function of a competitive strategy. Including subjects such as: consumer behavior, service development, price fixation, distribution channels, integrated marketing communications and strategy of positioning, leadership and processes of continuous improvement. In order to obtain this, the student will have to know first, the foundations of service, to understand the differences between goods and services, to develop critical thinking and to have an inquisitive mind for acquisition of knowledge and skills.




	General learning outcomes:
When finalizing the course the student will define and classify the services; it will identify the differences between marketing research of goods and marketing research of services; it will assimilate how the organizations on watch can improve their positioning, quality and productivity, as well as, improved its processes of services and attention to clients.


Thematic Content:
	Themes and sub-themes of each unit
Unit I. Understanding service markets, products and clients
1.1. New marketing perspectives of marketing in a service economy .
1.2. Consumer behavior in the service industry.

Unit II. Constructing the service model
2.1. Developing concepts of services: essential and complementary elements.
2.2. Distributing services through physical and electronic channels.
2.3. Exploring business models: price fixation and profit administration. 
2.4. Educating clients and promoting the value proposal.
2.5. Positioning services in competitive markets.

Unit III. Management of the client interface
3.1. Desig and management of service processes.
3.2. Managing people for the competitive advantage.

Unit IV. Implementing profitable service strategies 
4.1. Managing relationships and building loyalty
4.2. Organizing for the change and leadership adminsitration


	Hours
14
30
8
12


 
	Learning Activitites:
Analysis of assigned articles, according to the subjects in each unit, analysis and reviews of assigned books; development of an integrated communication plan; elaborate essays on current subjects of service marketing; book reading, analysis and presentation. To make a portafolio of evidence of all the projects done during the semester.




	LEARNING OUTCOME
	%

	FORMATION 
	

	Propositive attitude towards the work in class, participation and assigned homeworks
	5

	Favorable, respectful and disciplined  attitude towards team work
	       5

	Presentation: HBR articles
	15

	Presentation of the book Marketing of Professional Services 
	10

	Summary of class (10) 
	10

	Integrated communications plan  
	20

	Essay: current subject in service marketing  
	15

	Presentation of book From Outside To Inside
	10

	Portafolio of evidence 
	10

	TOTAL:
	100%
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Course Program

	Course Name:

Labor Law and Social Security
	Course ID

DE401


	Location in the curricular map: Fourth semester


	Course Characteristics:

The principles that rule the field of Labor Law, its constitutional foundation, the judicial structure of individual working relations, working conditions, workers and employers, the work of women and minors, the judicial structure of special work, as well as the regulations of the Social Security laws, retirement system, and Housing Institution for Workers (INFONAVIT), in order to take the right decision that may affect the workers and the company in relation to working obligations. 




	General learning objectives:

At the end of this course the student is expected to:

Know the contents of labor law in relation to the Federal Labor Law and the Social Security Law and apply this knowledge in cases and situations created in the classroom for better understanding of the topic. 

Design a comprehensive model of the operations of working individuals, working conditions, and the workers and employers obligations. 

Build a scheme to calculate compensations when firing a worker, to calculate Social Security rates of workers and employers. 

Develop an elemental procedure to detect the implicit and explicit benefits of the Social Security Laws for the different systems applicable to workers; a scheme to analyze the central elements of article number 123 in the Constitution. 




	Thematic Content:

Unit 1 Labor Law and Article 123 of the Constitution  

1. Concept of Labor Law

2. Location of Labor Law within the branches of Law. 

3. General Principles of labor law 

a. Analysis of Constitution Article 123: a social security.  

b. Section A of Constitution Article 123 

c. Section B of Constitution Article 123 
Unit 2 Individual working relations

1. Elements of the individual working relations

2. Training and validity requirements of individual working relations

3. The length of a working relation 

4. Suspension of the working relation

5. Termination of the working relation

6. Rescission of the working relation

7. Working actions

Unit 3 Working Conditions

1. Working shift

2. Holidays

3. Vacations

4. Wages

5. Productivity bonuses

6. Share of profits 

7. Social Security

Unit 4 Rights and obligations of Workers and Employers. 

1. General rights and obligations

2. Housing rights

3. Training rights

4. Preference, seniority and promotions rights 

5. Savings Retirement System right 
Unit 5 Working women and minors 

1. Constitutional fundamentals to protect working women and minors 

2. Legal regulations for working women

3. Legal regulations for working minors 

Unit 6 Social Security

1. Insurance regimes

2. Labor quota calculus for workers and employers

3. Wages

4. Established capital

5. About health and maternity insurance 

6. About life and disability insurance 

7. About retirement insurance, and employment at advanced age and seniors 

8. About day care insurance

9. Social benefits

10.  The Savings Retirement System

11. Housing Institution for Workers (INFONAVIT)

12. Local taxes on payroll 
	Hours

8 

12 

10 

10 

8 

16 


	Learning activities: The learning experience in this course will be individual and in groups; some directed by the instructor and others will be carried out individually by the students outside the classroom. Those carried out by the students will be held in the following way:

1. Collaborative work inside the classroom to analyze and debate over the contents directed by the instructor. 

2. Case methods to apply and evaluate the scope and limitations of the course contents. 

3. Cooperative work outside the classroom to analyze cases and problem solution. 

4. Learning based on structured and non-structured problems so the students learn to formulate problems and apply the course contents by generating solutions, working individually as well as in teams, starting from brainstorming. 

5. Contents presentation by the instructor, avoiding at all costs its becoming a custom throughout the course. 

6. Learning based on application projects in teams, so the students apply their knowledge in projects of their own interest. 




	Assessment criteria and procedures:

Students’ performance throughout the course will be based on the following criteria:

(7) The availability and cooperation manifested in concrete actions to achieve the learning objectives in each unit and the course’s general objectives. 

(8) The commitment, honesty, seriousness, responsibility, quality, participation and creativity manifested when executing all learning activities developed throughout the course. 

(9) The ability and dexterity manifested to solve specific problems throughout the course. 

Considering the criteria before mentioned, an assessment form is proposed: 

Form

Instrument

Percentage

Problem questioning and solution 

Individual and team tasks, such as questionnaires, essays, summaries, structured problems to solve and bibliographic or internet research. 

35%

Problem solving

Individual objective tests: part exams and one final exam. 

45%

Product request

Application, documental or field research project and a team report of the project.

20%

TOTAL

100%
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General learning objectives:


At the end of this course the student will be able to:


Know and apply:


 Microeconomy and macroeconomy’s contributions. 


The laws of supply and demand: benefits and perjury. 


Impact on the increase and decrease of the gross domestic product. 


Monopoly, oligopoly, monopolistic competence and perfect competence to choose where to market a product on which price.  


How does the increase and decrease of the gross domestic product benefit us?


The variables that intervene in national accounting and balance of payments.





Understand:


What is economy? 


The difference between macroeconomy and microeconomy, supply and demand, the functions in production, the interpretation of unemployment variables and the poverty of countries. 


Make: activities to:


Identify the market using the laws of supply and demand


Identify the components of elasticities


Establish costs for goods and services that are in the market


Determine the national rent


Identify markets in perfect and unperfect competence


Gratify supply, demand and elasticity. Change demand for cost and other factors in the market. Total income, marginal income, cost, profit, indifference curve.


Find a country’s inflation in a specific period.


Calculate elasticity of demands, elasticity of demand’s income, cross-elasticity, the cost and amount in balance, income, cost and marginal profit, marginal substitution rate, effects on cost changes, production maximizing profits. 





Learning activities: The learning experience in this course will be individual and in groups; some directed by the instructor and others will be carried out individually by the students outside the classroom. Those carried out by the students will be held in the following way:


Collaborative work inside the classroom to analyze and debate over the contents directed by the instructor. 


Case methods to apply and evaluate the scope and limitations of the course contents. 


Cooperative work outside the classroom to analyze cases and problem solution. 


Learning based on structured and non-structured problems so the students learn to formulate problems and apply the course contents by generating solutions, working individually as well as in teams, starting from brainstorming. 


Contents presentation by the instructor, avoiding at all costs its becoming a custom throughout the course. 


Learning based on application projects in teams, so the students apply their knowledge in projects of their own interest.








General Learning Objectives


At the end of this course the student is expected to:





Know and learn the norms that rule the law and the different duties and obligations that derive from family law, as well as the legal and commercial acts of private law, titles and the different types of society.





Design mercantile societies from a legal point of view. 





Elaborate comercial contracts, the necessary documentation to register a trademark, mercantile contracts, bills of exchange, promissory notes and checks. 











